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Abstract

This paper explores the perception and interpretation of
signs in alcohol advertising on television focusing on Thai adolescents
during the age of 13 to 22 in the urban area of Khon Kaen province.
Since the results reveal the analysis of form exhibits
the habitual feeling with brand and product including drinking
contexts, it should be aware of how content penetrate to the
audience. In terms of content, the seven themes emerged consist
of the accomplishment, Thai values, courage and smarts, friendship,
freedom and challenge, virtue as well as prestige. The adolescents
can perceive alcohol advertising by connecting its meaning to alcohol
products and alcohol drinking values. These meanings constructed by
young people are increasingly prone to persuade them into drinking
because the ads contain positive themes involving with their
identities and drinking values. They also reinforce them to represent
alcohol drinking in terms of both negative and positive aspects. In
contrast, alcohol drinking based on health issues and religious view result
in harmful health including risky behaviors leading to tragic consequences.
The findings support the notion that the negative impacts of alcohol
drinking are becoming dominated and substituted by the positive meaning
in ads because of negotiated viewpoint. This perception is potential to

bring about widespread drinking in Thai society.

o

AdnATy : dyayriven dyae lavaneionueaneses Jusu

Keywords : semiotics, sign, alcohol advertising, adolescents
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o

o

Yausssunsauludsau (1) Fyazanudulneiinuaonndaatuinusssuns
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auludanulneiuanstilalunsaenisidewnsesnuteanegaduwarateulne

il
Paglny Hofanmsatuayulifuaiesiuueanaseduasaule (2) dyqeray
iseundagvioudsandoniifidenstuvesiosu fo Auudwiiling esn
Foguiimnudein mstuvhlsinduazidunnundluden wu nd e nd
uansoan denrdasiunitefissyfamniteiuinedusniesan sl
warlomalunisauie fiosnsliinaungn Guaun 19dw, 2547; wian Wi
Jufl, 2549) (3) dyauedinsnm azvioudsendeunshiilunisddsan Toun nshiu
fuiiiousnmniuazgy wu AuiteUSnwndam wu enin insamn (el 1Unen
Aot sr1etlamn vieRuiionaosdiassd Wy anssaoulata uazn1sANAes
Werlunsidrdsau wu fuifleairadinsnmuaginwfinsniw aenndostunaiy
Wy ?jassu5qﬂaﬁ’aﬁﬁﬂﬂzjmiﬁm%y’ﬂLLimJaﬁaqu'u Tuduiieos Ao (ouviu
AateLATen Wy Anndara endin  warloniafitniFouduiaiosf
woanasaduIniian Ao vuidssdiassdsgninfiounaznishuiiondy
To ldaunds Buaui 219dY, 2547; wilan wINdud, 2549; d1idneu
adAusienR, 2550) Taeihovlulavansinazasioufsussoinianisay
Tunguiitou nisseufulunguiiieu waziadesduneaneseddrdginiy
Wil (Kilbourne, 1991; Wyllie; et al.,, 1998) (4) dygzdaszNinig
fuwliufsgaiegudesnngnlosiuadouuasdadelunsivvesiojuiue
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ANUBYINABY (H1UN ABLLA LavANY, 2548; @11NIUEDRAWIYIR, 2552; Child
Watch, 2552) LLa:mmamﬂaaaﬁflﬂu{]ﬁaMﬁ&iuﬁﬁﬁﬂﬂéﬂwsﬁumaaﬁﬂﬁﬂm
Wwiingdesesandiioutiu Jyvdin uazdhdsay (Parker, 1998) (5) dyayz
AnuAnuf Wudyneidenlssiuianssauvanludinilnede ilalvest
Anundityay matiufiensenysmaun enuiBeiteutous lavaniauefinstismde

dandeTeguszsuinisdrinlunuanuainufvaznouunuienisatvayu

(] ]
=2 <

wanfuel FufiuldduualiudenloagnisiuliifisausnnlosTamusssuns
Auvosnuludany LLm'eTqLﬂ?iauimavi*?muﬁiiwé’niué’ﬂﬂu (Wyllie; et al,, 1998)
sULUUil 2 AvuageduuuusieseseyunesUInondnfusiuazn1si
Tagnuieamngyesnsiuedsiuueanssedliuusildsuainnsiuie
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wénAlllifiFesisn wdaduaufe” “Aumdlifamneruduaud was
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afldmnduegadimnuiuinveunasiuegramnzadnilugniseeniuns
fu “dulidemeesiidedsndendusunuaumdliliminiuauau”
“Aumdlumenuyeiuuadiassddiuduiiudaun” aonadosiuamiideds
szyfenagnsvesuisnasivinlvinsududeiisssumeonsuls (Clarke, 2007)
iau5@ms%’u%:t,l,azmmmwi’aﬁamaﬁmmﬂﬂuaﬂmiﬁu vinlsFassnnay (Goldberg;

et al., 2002)
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2) anugennassiumnuLarAtuulunsletin (dentity and Value )
*Tasq'uﬁLW%M@JSWWﬂé’ﬂgﬂgzﬁy’uaamﬂﬁaﬁﬁuﬁmuﬁuﬁﬁﬁ (Actual Self) waz
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v 1o a o
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q
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vl Wy fejunguiBsutanssueiu szaeandesfumnuiidosnissdu
(Ideal Identity) Ingfsifioduaiunmdnuaiuazaniugnisdsay osufiany
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wiloulilawan “Tawanvinitelsign wazauiigh Wuandn dmns quiv
fignue salulsvanaevgureniduauiituiisadoy vnlidudgusludae”

v <

“.Aounauglavanennvziinieines ey idedufumnddneilasladu

3 £ a 1% <
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Y Ao ¢ oa
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'
]

tinfuuaznsiuieiestunoanssediuliuiiogiiausianiamsns Seds
%u%uqmazﬁmwmﬁuﬁam%w (Wallack; et al., 1990) deygelulavand
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LU Uust like everyone else) (Perkins, 2007)
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agﬂuax%’maummx (Recommendations)

a o 4
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AnuneItessieAiunsinvesisjuiaundesinauvinlua wu fnsnaw
wiand Baszvinie Tszdu anwdisa Weswnlavanazviourlenlunishu
ARBAIUNGRGIANIIINEBUINRE Bl Tasdailugnsuensunsay Tnek

v
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nnRn3suUsEn1A (Acknowledgement)

vovouRNAudITedyman (fia) agldnsatuayuvesdiinguy
nowuatiuayumMsaaiNauW (aaa) faduayusuUssnumsise uas
miAfeidsaldfsamunsanananyenansd asadan lnsanizenads
nA.ns. Ansz waulvegierildlidoiauonusiiuszlovids vevounm
weas. qud ongianl iuedregsiinganiuduiivinu wiexlvimuuzi
5291 uilowazaeumueilald auduiaqansied

I KKU Res J 1 (1) : April-June



mssviuazlinuetdsageslunmeunsluvanuniosauueanages
nwlnmimdvesivguludminvouuny B 127

1@NE1991984 (References)

MW Wi, (2542).  nsAnTzideuuiAnuazinada. fauindait 2.
NFANNY : LoRduNIaAlUIANE,

N33 Nquasnad. (2539). mswmsiiommstiiauenvasaanudunely
Tawaudefdt. Werdnudimamansududinavivnisdoas
UIDYY PANTUUNINGRE.

Jusu 29U (2547). AMUYNLAZNANTTINTSANIATDIANLEANaTRATY
unissudiseufnvinaulane denansuadyfnyr 9neiiiss Jsudn
YoUKAU N TNUSAsTUAVANERTUTNNAN @113 LNYUINTT
YU TuNeINgIay aINe1SEveULAL.

I51050] iy, (2540). Jadeuiifinasenishuieiesiuneansgeduasinbeu
Ussufnwinaulany aneadnyfnunludmdanngs. Iendnusine
FansuUgn @1919uuATaUATT. Ua9nINeay unIngias
UA9g.

vasv1 sauuas. (2550). wravulne : nsdlAnwmgAnssun1sANgs1ves
unAnwuIngrasvauwnulul w.a. 2550. InednusAnuAmans
UMUAR @19IVEIANANYT TUgnIneae unIneaeusuLny.

usddnA Smanalng. (2541). mewmeiidamawsunilavangsma
nsitadinendnusimamansumsudin avivinisdeaisiiavy
PAINTUUNINERE.

Fonaw SnuswIuuN, 1dens anadng, & FATng deusauda. (2550). 2007
Thailand’s Most Admired Brand and Why We Buy?. BrandAge,;
8(1): 133.

Toudin aslwena. (2549). nmsuslaaiAdesiuueanesedluussimelny. Msans
Aadn 22(1): 7-13.

Uaudin Aislneng, 31050 wiaaenm, Anned SuasTW9R, nuan Yarums 1ein wndu
& A Sudniaa. (2550). 31891Ua0UN58lFI1U52IY 2550.
nsanwe: gudidedaymga.

MIE15398 2. 1 (1) : wwegu-diguie 2554 I



128 KKU Research Journal

UseAa TnSonenl. (2541). Tadeiifidninasenginssunishunsoshuuaanased
Y9ILFUIMIANTTUATATOYSEN. I UNUTINIFEnTUITde
avnauisAsauaTy UndnInedy unIneaeuing.

wilen wnduf. (2549). aAnugnuazngAnssuMsUIlnaALAIashueanasadvas
tnisuiseufnunautats sunafvuy dedaditnauwaiuiinns
Anwvauuiu e 5 Jminveuwny MeIINUEASTUAUAERTUN
Joudin anvinansnsaiauenans. Taudininends aninedeveuwniu.

LU Ay, AU Mguseiasy, Iniag gﬂﬁw, T3 Anfing, & Afes Ruvwe
ffow. (2548). TweuNTITen1suslnaAieshunoanasedludmin
vouuAy U w.A. 2547. Yauunu: n3etneiauivInisuasleyaas
NN N1AREIUDNIAENLD UM INETREVBULAL.

e Wwerdum, 301 Aus159Na, guild ﬁwm, 9101 #3394 ou g5E, & Tnen
fndsagiud. (2501). TassnsAnwdymiiiieadasiunisuiing
inTasfuianiuinsnisniaden dasfuuazufly. ngunma:
A0 TUATYTTUUAEITUEY NTENTIEATITUE.

ANNTal NBATYINA. (2545). MIAATITRAMLEUBAMNV I LU LRIYAN INSTiAL.
Inegndnusnsanseasimsudin avivideansinati. 1niive1ds
SITUAEARS.

a13ns dweAnsde.  (2543). wimsnislunistesiuuazuflaldyuiain
UAANBFRA: TIBIMUNTNUNIUBIAAINS. NTaN=: annTudTessuy
A151TEUAY NTENTIEAITITUAT.

91T A, (2508). MITzRidedynzvasnmeunilavaaiosiy
waanageauszies. IerdnusimamansumUuan @193
Uwerans unIngaealuiesssusse.

TassnsAnpuannnisalifnuazionwusedswia (Child Watch 2549-2552).
HadhsrangAnssuTeuiunshuueanased. duiile 5 fquieu 2552.

31N: http://www.ramajitti.com/childwatch/project search result.

php

I KKU Res J 1 (1) : April-June



mssviuazlinuetdsageslunmeunsluvanuniosauueanages
nwlnsimivesivguludmiavouuny B 129

dinatfuniaund. (2550). ai;tJNamsé’ﬁ'saLﬁmé’umiﬁﬁquﬁnﬁumi
gqu‘%\mzmiﬁuqiwmﬂi:,“u'ms ¥ 2544-2550. fuiile 12 unsAu
2553. 970 : http://service.nso.go.th/nso/nso_center/project/search
center/23project-th.htm

drinauadifuiend. (2552). numuasegiadanslng neufgUlva 2553,
#1580n. 20(10): 7-8.

Chen, M. J., Grube, J.W., Bersamin, M., Waiters, E., & Keefe, D. B. (2005).
Alcohol advertising: what makes it attractive to youth? Journal
of Health Communication. 10(6) : 553-565.

Clarke, S. H. (2007). Cigarettes, alcohol, and the question of corporate
responsibility. Reviews in American History. 35(4): 636-641.

Combe, I., Crowther, D., & Greenland, S. (2003). The Semiology of Changing
Brand Image. Journal of Research in Marketing and Entrepre-
neurship. 5(1), 1-24.

Goldberg, J. H., Halpern-Felsher, B. L., & Millstein, S. G. (2002). Beyond
invulnerability : the importance of benefits in adolescents’
decision to drink alcohol. Health Psychology: Official Journal
of the Division of Health Psychology, American Psychological
Association. 21(5) : 477-484.

Grube, J.W. (1993). Alcohol portrayals and alcohol advertising on television:
Contentand effects on children and adolescents. Alcohol Health and
Research World 17 : 54-60.

Kilbourne, Jean. (1991). Deadly Persuasion: 7 Myths alcohol advertisers
Want you to believe. Retrieved May 7, 2009, from: http://www.
medialit.org/reading-room/deadly-persuasion-7-myths-alcohol-
advertisers-want-you-believe

McKinney, J. P. (1977). Developmental Psychology: The Adolescent and
Young Adult. Homewood, Il : Dorsey.

MIE15398 2. 1 (1) : wwegu-diguie 2554 I



130 KKU Research Journal

National Institute on Alcohol Abuse and Alcoholism. (2006). Young Adult
Drinking Retrieved August 12, 2010, from: http://pubs.niaaa.nih.
gov/publications/aa68/aa68.htm

O’Sullivan, T., Hartley, J., Saunders, D., Montgomery, M., & Fiske, J. (1994).
Key Concepts in Communication and Cultural Studies. 2nd
ed. London: Routledge.

Parker, B.J. (1998). Exploring life themes and myths in alcohol advertise-
ments through a meaning-based model of advertising experiences.
Journal of Advertising. 27(1) : 97-112.

Saffer H., & Dave, D. (2006). Alcohol advertising and alcohol consumption
by adolescents. Health Economics. 15(6): 617-637.

Snyder, L. B., Milici, F. F., Slater, M., Sun, H., & Strizhakova, Y. (2006). Effects of
alcohol advertising exposure on drinking among youth. Archives
of Pediatrics & Adolescent Medicine 160(1) : 18-24.

Wallack, L., Grube, J. W., Madden, P. A., & Breed, W. (1990). Portrayals of
alcohol on prime-time television. Journal of Studies on Alcohol.
51(5), 428-437.

Wyllie, A., Zhang, J. F., & Casswell, S. (1998). Positive responses to
televised beer advertisements associated with drinking and
problems reported by 18 to 29-year-olds. Addiction (Abingdon,
England). 93(5) : 749-760.

I KKU Res J 1 (1) : April-June



